
ONE PARTNER. 
ONE NATIONAL 

CAMPAIGN. 
 

AAA will appoint one 
Industry Partner for 
Airport Safety Week 

2026. 
 

This exclusive 
partnership provides 

complete category 
exclusivity and 
positions your 

organisation as the 
sole commercial 

partner supporting 
Australia’s national 

airport safety 
campaign.

ABOUT AIRPORT SAFETY WEEK

Australian Airports Association (AAA) Airport Safety Week is a nationally 
coordinated initiative that brings Australia’s airport community together 
around a shared goal: creating safer, stronger, and more resilient airport 
environments. 

More than just an awareness campaign, AAA Airport Safety Week is designed to ignite 
meaningful conversations and drive real behavioural change across the sector. It 
creates a dedicated moment for everyone working on or around an aerodrome including 
operators, frontline staff, and contractors, to pause, reflect, and actively consider their role 
in maintaining a safe and secure environment for all airport users. 

At its core, this annual campaign seeks to elevate safety from a compliance requirement 
to shared responsibility and a point of pride. 

Airports across Australia also support Airport Safety Week awareness throughout their 
airports not only by engaging with the AAA-led program, but also through a wide-range of 
local activities, raising the event’s profile across the entire aviation sector. 

EXCLUSIVE PARTNERSHIP OVERVIEW

AAA Airport Safety Week is a rare opportunity to align your organisation with one of 
aviation’s most critical priorities, safety, while demonstrating leadership, building trust, 
and engaging directly with the people who deliver it every day. 

As the exclusive partner, your organisation is positioned at the centre of one of the 
industry’s most critical priorities. 

You will be recognised as the exclusive AAA Airport Safety Week 2026 Industry Partner, 
with acknowledgement through the campaign as “AAA Airport Safety Week, supported by 
[partner]”.  

As the exclusive Industry Partner, your organisation will be seen as a leader shaping the 
future of safety across the airport sector and supporting an essential campaign for the 
aviation sector. 

AAA AIRPORT SAFETY WEEK 2026   
EXCLUSIVE PARTNERSHIP 

WHY PARTNER?

AAA Airport Safety Week goes beyond traditional engagement by creating a sector-wide platform for collaboration, innovation, 
and leadership in safety. 

Through targeted campaign themes and practical initiatives, it:  

•	 Encourages individuals to take ownership of their personal safety and decision-making. 
•	 Reinforces the critical role every person plays in protecting operations, passengers, and colleagues. 
•	 Creates space for knowledge sharing, collaboration, and fresh thinking around safety challenges. 
•	 Showcases innovation, best practice, and leadership in managing risks and hazards. 

By being the exclusive partner for AAA Airport Safety Week, your organisation will demonstrate leadership  in advancing open 
dialogue and active participation, supporting airports to build and sustain  a consistent, high-performing safety culture across 
the national network.



PARTNERSHIP OFFERING

This exclusive partnership provides sole brand alignment 
with AAA Airport Safety Week 2026, positioning your 
organisation as the leading voice in aviation safety across 
Australia. 

The partnership will deliver exclusive high-impact, 
purpose-led exposure across a multi-phase campaign with 
your brand integrated across:  

•	 Campaign platforms, digital channels, and 
communications. 

•	 AAA Airport Safety Week toolkits, flyers materials, and 
engagement resources. 

•	 Industry media, PR, and social media amplification. 

PARTNERSHIP ENTITLEMENTS

Partner recognition and leadership positioning 

•	 Recognition as the exclusive AAA Airport Safety Week 
2026 Industry Partner across all Airport Safety Week 
digital channels and communications. 

•	 Category exclusive naming rights integrated across 
the campaign: 
•	 “AAA Airport Safety Week 2026, supported by 

[Partner]” 
•	 Inclusion of a partner-branded video message (up to 

30 seconds) embedded within key campaign content, 
including launch communications and featured 
campaign webpage (supplied by partner). 

Premium digital brand integration 

•	 Prominent brand integration across all campaign 
touchpoints, including: 
•	 Campaign website (homepage feature 

positioning). 
•	 Email communications (EDMs, announcements, 

updates). 
•	 Digital toolkits distributed to participating 

airports. 
•	 Downloadable safety resources and guides. 

•	 Logo prominence on: 
•	 Registration platforms. 
•	 Dedicated sponsor profile page (storytelling 

opportunity). 
•	 AAA Airport Safety Week 2026 toolkits distributed 

to airports. 
•	 2026 posters, signage, and activation materials. 
•	 Airport Safety Week webinars 

Thought leadership and content integration 

•	 Featured role in the campaign’s digital content 
program, including: 
•	 Opportunity to provide an opening message 

during a live AAA Airport Safety Week webinar 
(subject to AAA approval).  

•	 Participation in live or on-demand webinars 
(subject to agreement by the campaign committee 
and subject matter expertise). 

•	 Opportunity to co-develop branded safety content 
(subject to time of booking, resource development 
supported by partner), such as: 
•	 Short videos or explainers. 
•	 Practical safety tools and checklists. 
•	 Industry, white papers or acse studies.

 
Social media and digital amplification  

•	 Coordinated campaign-wide social media program, 
including: 
•	 Co-branded campaign announcements. 
•	 Partner-featured posts across all channels. 
•	 Tagged and collaborative content amplification. 



DATA, INSIGHTS AND CAMPAIGN 
PERFORMANCE 

AAA Airport Safety Week is delivered as a digitally led 
national campaign, enabling broad industry participation, 
scalable engagement, and measurable impact across 
Australia’s airport network. 

To demonstrate the value of engaging as the exclusive 
partner, your organisation will be provided with access to 
a detailed post-campaign report, which includes:

•	 Audience reach and impressions. 
•	 Engagement metrics (clicks, views, participation). 
•	 Content performance insights. 
•	 Campaign outcomes. 
•	 Engagement across participating airports. 
•	 Key learnings and audience insights. 

EXCLUSIVITY AND CATEGORY PROTECTION

As the AAA airport safety week 2026 industry partner, you 
will have:

•	 Exclusivity for the AAA Airport Safety Week 2026. 
•	 No competing brands included in campaign. 
•	 First right of refusal for future campaigns.

INVESTMENT

To be the exclusive partner for the AAA Airport Safety 
Week 2026, the investment is:  

•	 $65,000 excluding GST 

With the campaign running from August, increased 
momentum from September with key promotion in 
October 2026.  

HOW TO BECOME AN EXCLUSIVE PARTNER

AAA will appoint only one Industry Partner for Airport Safety Week 2026. 

This partnership offers a unique opportunity to align your organisation with the industry’s peak 
national safety campaign while demonstrating visible commitment to safer airport operations 
across Australia.

If you would like to discuss the exclusive partnership further, please contact:  

Nicole Rutter 
Senior Manager – Major Events & Partnership 
Australian Airports Association 
nrutter@airports.asn.au | 0491 877 130 


